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2.3.1 Student centric methods, such as experiential learning, participative learning and problem
solving methodologies are used for enhancing learning experiences and teachers use ICT- enabled

tools including online resources for effective teaching and learning process

Response:

The institution uses a student-centered approach, where in the course instructor integrates each unit of the
required syllabus into a larger curricular overview as they teach it. Learning experiences are improved by
using student-centric techniques like problem solving approaches, experiential learning, and participatory
learning.

Experiential Learning:

Laboratory sessions

Audio visual learning

Community Outreach and engagement programme;
Internship programme

Industry visits

Role Plays

Educational tours help the students getting practical exposure and it is cultivating an
entrepreneurial culture among the students

YV VVVY

Y

Participative learning:

Organizing inter-collegiate events in the institution

Paper Presentation and Participation in conferences

Paper Publication

Peer Group Learning

Seminar, workshop and expert lecture etc.,

MoUs are signed with reputed Companies to facilitate participative learning within industries

YV VVVVVY

Opportunity to participate in different projects

Problem solving

Case studies to develop problem solving skills

Project-based learning

Soft skill programme

Culinary skill programme

Discussion on resume writing skills

Discussions on NET/SET and Competitive Examination questio s

YV V¥

Verbal and non-verbal reasoning; and
Discussions on research paper for subject updates

VV VYVVV

Mgt & IT
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Undergraduate group projects assist students in solving complicated issues and cultivating abilities

unique to team work. Students have more opportunity to deepen their societal concern by involvement
in NSS units.

Because they are exposed to immersive, interactive, and problem-solving approaches, students quickly
overcome their first discomfort and begin studying in a relaxed and fearless manner. The institution uses
every resource at its disposal to improve students' educational experiences.

The campus of the institution has Wi-Fi available. ICT resources are used by all teachers for instruction,
assessment, and learning. The teachers received training in creating electronic content, which improved
their ability to use ICT for assessment and teaching-learning. Innovative communication between
educators and learners is enabled by ICT-based teaching and learning. With the use of e-demonstrations
and other ICT technologies, concepts are made understandable, which increases student attention and
helps them retain the material for longer.

Different departments have set up Whatsapp groups based on classes where students can publish and
watch content such as articles and debates on various issues. They are also encouraged to provide
comments.

Google Forms is used to administer online exams. Students receive instructions on how to use the
Google Classroom programme to turn in their assignments. The subject notes are also being posted by
the faculty members on Google Classroom.

The following are some of the ICT tools used by the faculty members for innovative teaching:

Google Classroom

YouTube channels

NPTEL - SWAY AM

Power-Point Presentations

DELNET

National Digital Library in India (NDLI

NRNESRES S
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1. Experiential Learning:

Laboratory sessions

Audio visual learning

Community Outreach and engagement programme;
Internship programme

Industry visits
Role Plays

Educational tours help the students getting practical exposure and it is cultivating an
entrepreneurial culture among the students

v

YV ¥V V¥V

V VYV

Laboratory Sessions:
Department of Computer Application

Lab Name: Programming lab

Name of the course: Object Oriented programming using JAVA
Year/Sem: I/1V

Topic Name: Inheritance

Practical Demonstration of Inheritance by the students of computer application

:

/

)
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Department of Management Studies

Lab Name: Database Lab

Name of the course: Financial Management
Year/Sem: II/IV

Topic Name: Trading
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Audio Visual Learning
Department of Media Studies
Name of the session: “What makes you a visual artist”
Resource Person: Ms. Anisha Kundra
Total Number of students attended: 50

SON Y

ONLINE SESSION
“What Makes vou a Visual Artist”

An online Session on “what makes you a visual Artist” by Ms. Anisha Kundra
Name of the session: Innovation in VFX Industry

Resource Person: Mr. Lok Bahadur
Total Number of students attended: 65

Online Session on
Iinnovation in VFEFX Industry

s o ey

An online Session on “Innovation in VFX industryzj)y Mr. Lok Bahadur

| AN
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Community OQutreach and engagement programme:

Name of the activity: Tree plantation
Total Number of Students Participated: 20

-]
ghwal, Punjab 144301, India z

Students participated in Tree plantation Drive at Nurpur and Sanghwal village

Name of the activity: Medical Camp
Total Number of Students Participated: 8
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dJatandhar, Punjab, India
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Students participated in Medical Camp at Moti Nagar, Maqsudan
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Internship Programme:

1.3.2 Percentage of students undertaking praject workd Field work/ Interships

(Irata tor the atest completed academic year)

Summary Sheet

! SNo. Programme Name [EFotal Nu. of Students EStudents undertaking
project woarkd Field work)

Internshigs
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Student of different department Undergoing Internship in different companies
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Certificates of Summer Internshi

SATYAM

h—"‘——-v—.__

R s RUBBER INDUSTRIES

95 WMI!NIH : B-24, Wdustrial Estate, Bye Pagy
W"Mmmsﬁuﬁmmma SRLANDHAR - 144584

-.“*_‘wmnm IF5 Coge - SHNDB00E n. fg;’ ol ;ﬁ %gem. 51315m4
Doaig jn Haw Rubber, Rutiber Chomicol § Al Kinas of Polpmers E-mai- aatyam_rubber Byshas com
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Rat. Ne L
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TO WHOM SO EVER IT MAY CONCERN

This is to certify that Mr. SURJIT K}JMAR, S-!O Mr.f
RAMESH KUMAR a student of MBA, in CT Institute o
management and information technology ..Ialandhgr2 ga{z
successfully completed six weeks (from 26-Juqe-$_

07 August 2023) long internship programme in inance
department at SATYAM RUBBER INDUSTRIES. During

the period of his intemnship programme twith us he was
found punctual, hardworking, and inquisitive.

We wish him every success in life.

For, Satyam rubber industries.

AN {}n&l NOUSTRIFS
M y
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S L{{te of Mgt.& IT
alandhar
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CERTITICATE Or G MPLATION

This i< woscenity thar M. ANISH <UMAR Basdinie WCT INSTITUTEOF MANAGEVIENT & TT has succesdy B
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Dt 20823 Shera Agsarwal
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Industrial Visits

A One Day Industrial Visit to Verka Milk Plant

Photos

1 PM GMT +086:30

Industrial stit to Savi Int

ernational, Jalandhar on Feb 13,2024
‘"—-'—'——-’————.___________,___

Students of the Department of Management Studies, CTIMIT attended an industrial visit to savi

International, Jalandhar.Savi International deals with supplyin

g and trading of men shirts, sports
lowers,

manufacturing colorful inflatable balls, ladies sportswear etc. Understanding automation in
industries & robust technology will help them to generate innovative ideas

—

S.No. Name of the industry location duration No. of students

Savi International

Jalandhar
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A One Day Industrial Visit to Coca Cola

R0

# Amritsar,PB;India :
4t Grand Trunk Raad, Amritsar 1, Amritsar,
43115, PB, Andia : o
At 31.573870, Long 75 009066 -
0472024 01:34 PM GMT+05-30
. Nate': Captured by GPS Map Camera

Industrial Visit at Coca Cola Industry, Amritsar on April 4™ 2024

To acquaint the students with the various processes involved in making and marketing of various products

n the industry, CT Institute of Management & IT, North Campus, Maqsudan organized an Industrial Visit to
‘Coca cola Industry, Amritsar" on 4" April, 2024 for management& Commerce students. The respected
xecutives of the industry enlightened the students about the history of the industry and how it has
nanaged to earn fame across the region. They demonstrated the students about its working and elucidated
bout the tools and machinery used in the production process. Such visits enrich the students with practical

nowledge of industrial procedures and widen their knowledge of managing industries.

S.No. ) Name of the industry j location ‘ duration ' No. of studentﬂ

1 Coca cola Industry | Amritsar lDay! 48

ector
fnstirGte of Mgt.& IT
Jalandhar
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Industrial Visits
A One Day Industrial Visit to Sonalika

Photos

s LLat: 3'['.498581, Long:75.838106
02/02/24 12:35 PM GMT+05:30

Industrial Visit to Sonalika on9th Feb,2024

Sonalika International Tractors Ltd. has established World’s No.l integrated tractor manufacturing
plant  Hoshiarpur, Punjab with a production capacity of 3 lakh tractors annually. The plant is widely spread
across many acres and has 10 different manufacturing units which produces heavy duty tractor range of
Sonalika. The quality of the output is because of the highly professional and skilled manpower, with their
core as most effectiveness. Thus the manufacturing plant provides a complete solution to “Total Customer

Satisfaction.

S.No. | Name of the industry | location | duration | No. of students

1 Sonalika Hoshiarpur | 1 Day 50
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Role Plays

Students participated in Role play activity in Innovative teaching Week
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Students of Different Department participated in Role plays in Flipped Classroom.

fucation Tours: Students of different department have internship in curriculum so they visited
different industries and make project on the basis of it.

Samples of Internship Completion

oA ST L
C LnlGime Groww i

o=

FTertificate of CCompletion

Is hereby granted to

................ FPrnrana. fCaonedl oTo I ST Ll i
tar certify that hesshe has successtully completed
................. Ditgeial . HABREHNG - - - oo
Duration. ... .. Tl AQ2 Lo { Avgusd. 2022 ...

.o directorgointimegrowth.com
. Mall Road, Model Town, Jalandhar
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Samples of Internship Completion
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Sample of Project Report

A SUMMER TRAINING PROJECT REPORT
On

“A STUDY ON HOW DO SEO TOOLS AFFECT CLIENT
SATISFACTION IN REFERENCEWIH INTIME GROWTH, A
DIGITAL MARKETING COMPANY”

Submitted to

KAPURTHALA e

LK. GUIRAL PUNJAB TECHNICAL UNIVERSITY
KAPURTHALA

In partial fulfillment of the requirement for the
award of degree of
Master of Business Administration (MBA)




II) Participative learning:

» Organizing inter-collegiate events in the

institution

» Paper Presentation and Participation in
conferences

» Paper Publication

» Peer Group Learning

» Seminar, workshop and expert lecture etc.,

> MoUs are signed with reputed Companies to facilitate participative learning
within industries.

» Opportunity to participate in different projects

4 Organizing inter-collegiate events in the institution

We are delighted to share the success story of our annual intercollegiate event, "Colors",
which once again brought together the vibrant spirit and talent of 1700 students from various

colleges. This year's edition of Colors witnessed a spectacular display of enthusiasm,
creativity, and competitive spirit, making it a memorable event for all involved.Divided into

three captivating segments — cultural, technical, and creative events — Colors provided a

platform for students to showcase their diverse talents and skills. From mesmerizing
performances to innovative presentations, each segment showcased the immense potential

and creativity of the participating students.We extend our heartfelt congratulations to KMV,
Jalandhar, for clinching the prestigious Overall Trophy, and to Mehr Chand College,
Jalandhar, for securing the Runner-up Trophy. Their dedication, hard work, and outstanding

performances truly deserve commendation.

' Technical

Cultural |

» Solo Dance > Treasure Trove

»Group Dance (Western)

> War of Words (Debate)
> Musical Instrumental I » Drone Competition
s Fashion Show |+ Rrobo Race
*Bhangra i
Gldda {

. Win Cash Prizes =
Overall Winner : Rs. 11000 s
Runner up: Rs. S100 To Reg ister

Appreciation Award for Every Participant

Hurry! Register Yourself
Greater Kaillash, G.T Road. Maqgsudan, Jalandhar Bar COde
Website- crinv claroup/colors in. Email - ctocolars@pctgroun.in
FOR QUERIES CONTACT 0181 | ~or-951 G225

Scan the

> Soloist (Solo Singing) l » Prashnottari - Quiz | > Alpana (Rangoh)

» Medika (Mehndi)
> Kala Kriti (Poster Making)
1 > Rap Show
| Stand Up Comeoedy
} Food Poker (Salad Making)
{> Face Painting

=150 (=1

[
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Paper Presentation and Participation in conferences :

Students Presented Research paper in international Conference

el Mot OTESM2022 /) el

5 Infernohonal Confereno:e on

ds inn E

MAY 20, ‘20?2

CCervtifi cate of Qp:pren:t att o1

This is to certify that Dr./Mr./Ms. of

o o Srnate of amd T, Jalaodbar has prt—,—ser\‘:ed a paper titled
A, AN el v ol R iy R

=LA R L — in the
International Conference on Current Trends in Engineering, Sciences and

Management organized by CT Institute of Management & Information
Technology, Magsudan, Jalandhar in association with CT University, Ludhiana,
Punjab, india.

’—x\r.)”/

Conference Convener

Student got Certificate for Paper Presentation.

Ref. No : ICTESM2023/ 7/ &

rf,K,Q__-‘f-'_s‘r‘-‘v'ﬁF-rﬂE

T o
ORI AR (A AR, AALAME AR

[=ifd
LUNTVERSITY.

6" International Conference on
Current Trends in Engineering
Sciences and Management

Certificate of Appreciation

MARCH 31, 2023

This is to certify that Dr./Mr. /Ms -guNNY of
rRMAriorhas presented a paper titled
; Aels sy i

PARI1IEIcs Rl TNTELT CEANCE in the International

Conference on Current Trends in Engineering, Sciences and Management

arganized by CT Institute of Management & information Technology, Magsudan,
Jalandharin association with CT University, Ludhiana, Punjab, India.
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4 bstract: On=ofihe foremost crucial psychelogical feature
have a noteworthy ability to remember their experiences.
associate imprint on the mind, and memory worries with the re creation of pastevents an
you're most tuned in to memory once it fzils vou, once you cannot confine your mind to on
=ne reason or another. It becomes evident what proportion you bank on memeory at these momenis.

Cia
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Va
2]
- .
o
=
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Memory and forgetting are units of measurement in every locality

vtterly. Ifwe tend to remember, we'll be burdened by negative reminiscences throughout our lives.
it forever fails

fic time. Even the
va

25|

once {do we tend to can we tend to will wej become most tuned |
snee we unit of measurement is unable to recall facts that we'd ik
foremost thorough memory search is usually unsuccessful, and we ten
forgotien. '

Keywords: Encoding. Storage, Retrieval, Sensory memaory.
memory, Aetention, Recall, Spentaneous recall, Recognition

dmit that we've

7¢]

hort-term memeory. Long-term

Nefinitions:
Azcording to Morris C.G. “Memory may be a technique by that Jeamned material is retained™.

According 1o Weodworta” To con is to remember or reproduce an issue once learning”.

1.1 Introduction
Memory refers 1o the procedures for effort, storing. retzining, and retrieving information. Memory is
made froni three basic processes: secret writing. storage, and retiieval. The abiliny to store and retrieve
information is a component of human memory. This isn't. however. associated with the errer-free
procedure. Things unit of measurement is usually forgotten or misremembered. Things aren't
endiessly adequately encoded in memory.
© Memory issues unit of measurement usualiy little imiiations, like forgetting birmhdays. They can,
however, be = signal of further serious sicknesses. like Alcheimer's} and differing types of
somchedy's ability to figure additicnally as

dementedness. These conditions have an impression on < b }
thcir quality oi life. The learmning and retention of the latest information are coupled with changes

inside the connections between cells, named synapses. Strengthening these ties aids in the 1otention
of knowledge. The information that has been confined to memorny ought 1o init_i:fl!_x be retrieved bc.fbrc
its area unit is usually used. many faciors ¢an infizence this technigue. 3dc!mona!‘|_\' because of the
rcasonable information obtaining used and additionally the presence of rcfn::ml signals. Of ?oun"c.
this method isn't good. have you ever felt as if you knew the solution to difficulty but t:\"tlla;ln 1 quite
get it? this may be associated with an example of lethologica. or the .up-of-llw-mnguc development,
a tricky memory recall challenge. The ability o access and recover inform

ation from LTM permits
the North yark nation to make selections. communicate witi others. and solve issues victunization

— s

s

{7 gl n




B il hh o s

New Honzen in Markeiing Managenient

Chapter 2: Effect of Advertisement on Consuniers and Sales

Briksha, Poonam Ritik
T Group of Institutions, CT Group of Institutions, CT Group of Institutions,
Magsudan, Punjab, India Magsudan, Punjab, India Magqsudan, Punjab, India

Abstraet: In this study; we are trying to examine the effect ef advertisements on consumers. If an
advertisement persuades a consumer to buy that product or not. This study represents the
consequences of advettisements on customers. 1 adveriisement leads to a rise in sales and how it
affects censumer buying behavior. Advertisements help organizations to rise in sales of their product.
Many studies have been conducted on the media effects of marketing. Communication is used to raise

~ awareness and build fong-term relationships. It is aimed (o speak w everybody, from children and the

voung to the old, female or male depending on the produect. eday advertisement has a great impact
on customers whether they are younger or adults. The information piven in the advertisement will hit
the consumer like a bullet that no one can escape.

Keywords: Advertisement, Brands, Social-media, Onling, Rise in sales.

2.1 Introduction

Advertisement is any paid form of the non-personal message given to a consumer by an identified
sponsor. Advertisements are done to creale awareness @mong people about the particular brand,
product, or service in the market. Advertisements come in many forms, from writien to interactive
video, and have evelved. There are difierent types of advertiszment in the market which are: Display
ads, Video ads, Mobile ads, Native ads, TV ads, Written ads, ete.

Businesses use advertisements te promote and place their product in the market. Along with creating
awareness among peoyle about the product it also boosts the reputation of the business. Today, people
tend to buy the product which is more advertised. Organizations or businesses create an advertisement
in such a way so that they can retain their old customers and also build relationships with the new
ones. Target-oricnted advertisement always pays for the hard work done in that direction. Ads are
powerful tools for helping small businesses carn the money they need to survive and thrive. Ad
campaigns can directly influence sales. driving more consumers straight to your physical siore and
the website. Advertising requires innovation and creativity for it to be successful.

2.2 Literature Review

Dr. D. Prasanna Kumar 2012 found that Advertisements arc a powerful means of communication
media 1o convey the information to the target group of customers. He further added that
advertisements should neither be too long nor too short.

* Ali Hassan 2015 found that the:e is a pusitive relationship of emotional response between consumers’
buying behavior and Television advertisements.

Srivastava Privanka 2012 found that all internet users irrespective of age have the same perception
concerning the website or online advertisements. All age groups peaple agreed that the online
advertisements are very informative, but at the same time, these advertisements create irritation
among all age groups people. j

?{“"‘ﬂf and Gupta stated that all marketing starts with the consumer. So, the consumer is very
" . important 1o a marketer. The consumer decides what to purchase, for whom to purchase. why to
purchase, from where to purchase, and how much to purchase.

/\




4 Peer Group Learning: Students are encouraged for higher order thinking using methods
of problem solving, cooperative learning, critical analysis and they are also persuaded to
find latest materials on the topics being taught by means of using the library, and other
internet facilities available within and outside the College. The students are then asked to
make presentations among the peers. The students are also encouraged for peer teaching
and group discussions as part of participatory learning.
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Mr.Ahsanul Haq(IAS Mentor&
Director, India Programme, Mastermind
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Jalandhar Management Association),
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Humanities, Social Science &
Management, Thapar University,
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Doubt clearing session was organized in order to clear doubts

% MoUs are signed with reputed Com

panies to facilitate participative learning within
industries:
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I1I) Problem solving Methodologies:

> Case studies to develop problem

solving skills

Project-based learning

Soft skill programme

Culinary skill programme

Discussion on resume writing skills
Discussions on NET/SET and Competitive
Examination questions

YV VYY

Verbal and non-verbal reasoning
Discussions on research paper for subject updates

YV V¥

Case studies to develop problem solving skills:

Students were given presentations on recent case studies by several departments to improve their
comprehension and decision-making skills. For instance, the Department of Management Studies
hosts a case study lecture every Friday during which students view a video case study and
analyze it by responding to a questionnaire that faculty members send via Whatsapp groups.
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Dissertation [Dissertation
MBA 403-18  Core Theory orkshop on Indian Ethos 2 010 40 (£1] 100 2
TOTAL 21014 240 360 600 20

Note:

Final Project report as per IKG PTU syllabus




E INSTITUTE OF MANAGEMENT & IT

GREATER KAILASH, G.T. ROAD, MAQSUDAN, JALANDHAR, 144-008
TEL: 5009595, 605 | +91-98146-46225
EMAIL: info@ctgroup. in

CT INSTITUTE GF MANAGEMENT & IT

Affiliated to IKG-PTU (Kapurthala) & Approved by AICTE (New Delhi)

IK Gujral Punjab Technical University
BTTM Batch 2018 onwards

COURSE CODE: BTTM 801-18
COURSE TITLE: ON THE JOB TRAINING VIVA VOCE (20 WEEKS)
COURSE OBJECTIVES: | The objective of this course is:

To assess the diverse knowledge gained during ON THE JOB
TRAINING programme.

To investigate the awareness of students with regard to
tourism industry

To understand student’s readiness for industry or other field

To investigate student’s confidence, communication skills,
attitude and aptitude.

EVALUATION: | External examiner, nominated by the University will conduct
the VIVA- VOCE examination out of 100 marks.

COURSE CODE: BTTM 802-18
COURSE TITLE: INTERNSHIP REPORT
COURSE OBJECTIVES: | The objective of this course is to enable students to:

| » Develop and relate theory to practice

R Help themselves in making an infermed career choice after
exposure ta the actual work environment

= Observing the systems, processes, interactions and human

relations in the organization

= Get an opportunity to understand the expectations of
industry

= Prepare themselves for final placements

EVALUATION: 1 Student presentations would be orga_ﬁged_ﬁ;'se'd' on their

: internship reports. Presentations would be organized according
to a predetermined schedule. A pane! of teachers would
evaluate the presentations, draft reports and participations.
They would give students feedback on their internship reports.

| Based an feedback, students would submit a final report which
would be evaluated by an internal examiner, nominated by the
UIHTM, out of 200 marks.

Internship project report as per IKG PTU syllabus
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» Soft skill programme:
Name of the Programme: Soft Skill Learning
Total number of Students participated-80
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4 Culinary skill programme:

L A
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% Discussion on resume writing skills:

Resume writing sessions was delivered by Mr.

Rishabh from CT University.

/

irector / ‘
,»}()er Institute of Mgt.8 IT
* Jalandhar
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4 Discussions on NET/SET , Competitive Examination questions and verbal and non

verbal Reasoning.
Name of the Activity: A seminar on Competitive Examination Questions
Total Number of Students Participated: 75

i

U

-

>

Students answering follow up test taken by Banking professionals
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Banking Professionals discussed aptitude Knowledge with students and follow up test is
also taken on the spot.




GH INSTITUTE OF MANAGEM ENT &IT

GREATER KAILASH, G.T. ROAD, MAQSUDAN, JALANDHAR, 144-008
TEL: 5009595, 605 | +91-98146-46225

EMAIL: info@ctgroup. in

Affiliated to IKG-PTU (Kapurthala) & Approved by AICTE (New Delhi)

%+ Discussions on research paper for subject updates:
Name of the activity: Tips & Tricks of Research paper writing

Total number of Fatu!ty and students participated: 85 Students, 15 Teachers

it

A Session on Research paper writing was organized by CTIMIT.

[sif dGrROUP OF INSTITUTIONS

SN— gy o

R T T N Prergjaniy (lreethn )

i B i i I

Faculty and students attended the Session on Research paper writing

Direcdto, b
CT Institute of Mgt.& IT
J?Jandhar



